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COMMON SENSE 
TALK

“It’s not just the poor who like to save money.”

Ian Green

“Small business is the best and most able to adapt
to new ideas or technology.”

Thomas O’Malia

“If I have three people to choose from, and they
all have the skills, which one will represent our
company best and who do other people enjoy
working with best? All of a sudden it’s those per-
sonal skills that come to the top.”

Peter Post

“Whenever you see a legend, you can be sure, if
you go to the very bottom of things, that you will
find history.”

Vallet de Viriville

“People feel better about working in a company
that actively works to do good. Turns out that
philanthropy is a good recruitment tool.”

Marc Benioff

“Some cause happiness wherever they go; others
whenever they go.”

Oscar Wilde

“The most powerful catalyst for change, sociolo-
gists will tell you, is when people learn what they
already know.” 

Ellen Goodman

“I don’t believe in ‘good design.’ Good design is
based on a set of rules. Great design shapes a
moment in time.”

Karim Rashid

“Companies that devote resources to their human
capital have a competitive advantage as a result
of the high trust relationships between employees
and management. This advantage manifests itself
in higher levels of cooperation, greater commit-
ment, lower employee turnover, and improved
customer support.”

Ann Watson

New APO publication

Social capital, “roughly understood to be the features of the structure of social relations that facili-
tate action” according to the chief expert of this research, has been found to make a critical differ-
ence in the economic and social development of nations. In 2003, the APO started a basic research
project to understand the role of social capital in Asia and to investigate the importance of social
capital for productivity improvement. The intention in the first phase of this research was to
examine the concept of social capital as it applies in Asia, define its framework, attempt to measure
it, and study its linkages with productivity and economic growth. 

Chief Expert/National Expert Heon Deok Yoon, Department of Entrepreneurship and Small
Business, Soongsil University, Seoul, Republic of Korea; Ji-Ren Lee, Department and Graduate
Institute of International Business, College of Management, National Taiwan University, Taipei,
Republic of China; R.C. Monga, Consultant, New Delhi, India; Yoji Inaba, College of Law, Nihon
University, Tokyo, Japan; and Wee-Liang Tan, Lee Kong Chian School of Business, Singapore
Management University, Singapore, examined social capital and productivity in their investigations
of the dimensions and sources of social capital, its benefits and costs, and its impact on productivity. 

The team of experts learned that: 1) social capital has proven impacts on productivity improvement;
2) the impact of social capital on productivity improvement is only “speculative,” although there was
a consensus that a high level of social capital would be linked to high productivity; 3) income, edu-
cation level, firm size, and stage of growth affect the level of social capital; and 4) different stages
of economic and social development result in different levels of social capital. Adverse effects of
social capital were also found. For example, strong group bonds can exclude outsiders, and strong
group norms and sanctions may also stifle individual expression and initiative.

This publication also includes a special report titled “Social Capital in Firms, Alliances, and
Clusters: Why It Is Important for Productivity and Competitiveness; and How to Build It” by Emily
Sims, Specialist, Enterprise Development, International Labour Office.

The contents of this publication should provide useful information on the role of social capital in
Asia to readers working in diverse fields. This volume is a compilation of the reports from the first
phase of the basic research project, and findings are preliminary as the project is continuing in 2006
in its second phase. The publication is available in both hard copy and e-edition on the APO’s Web
site (www.apo-tokyo.org).

SOCIAL CAPITAL IN ASIA:
An Exploratory Study
APO    159 pp  April 2006
ISBN 92-833-2364-5 (hard copy)
ISBN 92-833-7048-1 (e-edition)
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